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Promosi merupakan kegiatan inti yang perlu dilakukan oleh 
suatu perusahaan atau lembaga, termasuk bagi Prima Danarta credit 
union. Usaha promosi dilakukan guna meningkatkan pengetahuan 
masyarakat mengenai keberadaan credit union, khususnya Prima 
Danarta credit union di Surabaya. Salah satu usaha promosi yang 
dinilai paling efektif dan sering digunakan adalah personal selling.  
Adanya keterbatasan waktu dan tenaga menjadi salah satu 
permasalahan yang terjadi ketika melakukan usaha promosi personal 
selling. Laporan ini memberikan solusi mengenai usaha personal 
selling berbasis katalog pemasaran yang dilakukan oleh tim relawan 
(volunteer). Katalog pemasaran memuat beberapa hal yang menjadi 
materi dalam melakukan personal selling seperti berbagai produk 
simpanan dan pinjaman, program solidaritas hingga solusi mengatur 
keuangan keluarga.  Tujuannya guna meningkatkan efektivitas usaha 
personal selling di Prima Danarta credit union. Selain itu, laporan ini 
juga memberikan saran solusi guna mendukung usaha promosi di 
Prima Danarta credit union Surabaya. 
Kata kunci: Prima Danarta, credit union, pemasaran, personal 




Promotion is a core activity that needs to be done by a 
company or institution, including for Prima Danarta credit union. 
Promotion efforts are conducted to increase public knowledge about 
the existence of credit union, especially Prima Danarta credit union 
in Surabaya. One of the most effective and often used promotional 
efforts is personal selling. The existence of limited time and energy 
to be one of the problems that occur when doing business promotion 
personal selling. This report provides solutions on personal selling 
business based on marketing catalogs conducted by volunteer teams. 
The marketing catalog contains some of the things that matter in 
doing personal selling such as various products of savings and 
loans, solidarity program until the solution to manage family 
finances. The goal is to increase the effectiveness of personal selling 
business in Prima Danarta credit union. In addition, this report also 
provides suggestions for solutions to support promotional efforts in 
Prima Danarta credit union Surabaya. 
Keywords: Prima Danarta, credit union, marketing, personal selling, 
marketing catalog. 
